~ Portland’s walkability, proximity to four season outdoor recreation, and
nationally renowned food and drink scene make the city an ideal location
= for a scalable film festival.

Panel discussions. Filmmaker Q&As. VIP boat cruise. Networking events.
Outdoor screenings. An integrated brand experience. Outdoor activities.

MOFF 2020 is slated to feature 60 films on four screens:
, international and Maine-made documentaries, athlete profiles,
environmental calls to action, satire, features, shorts, and more.

MOFF’s large and committed following, the result of eight years of
statewide adventure film tours, is thirsting for a multi-day event with more
content and networking.

MOFF 2020 Featured Venues
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MOFF partner benefits are aligned with level of total committment. In addition to enjoying
general event marketing benefits listed on this page, partners can select their exclusive
offerings (see page 3), which count toward the totals listed on this page.

Raffle Your Products: Onsite opportunity to raffle your gear.

Social Media: Regular posts on our social media channels
interacting with, thanking and promoting your brand.

Program Ad: in 2020 MOFF PROGRAM distributed at all MOFF
screenings.

Official 2020 MOFF Poster: Your company will be represented on
the official MOFF 2020 Portland poster.

Email Newsletters: Your company will be displayed in the footer
of all official MOFF email newsletters.

Sponsor Page: Logo and link to your company website on the
MOFF 2020 Portland Funding Partner Landing Page.

Pre-Roll Video: Your company’s video presence in the Festival pre-
roll to be seen by all who attend a MOFF 2020 Portland.

Logo on 2020 Tour Banner: To be displayed at all screenings at
2020 Festival.

MOFF Selects Tour of Maine Sponsor: Includes all above benefits
for the 10 to 12-stop tour of Maine from last August to October.

MOFF Homepage Logo: Logo and link to your company website at
bottom of www.maineoutdoorfilmfestival.com

Sandwich Board: Logo on Sandwich Boards located in lobby of
each venue.

Step and Repeat logo: Your company logo is one of three
interspersed with the MOFF logo at the “Step and Repeat” photo
station at all of the 2020 MOFF Portland screenings.

Broke and Stoked Video Contest Presenter: Your company name
mentioned whenever $1,000 prize is mentioned, logo on call for
submissions video, logo on all social media advertising, a thank
you note with company name on all online votes and logo on the
big check.
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VIP Boat Cruise, $1895: 100 VIPs, 100 filmmakers, and 50 sponsors enjoy a 3-hour tour of Casco Bay on the
Bay Mist. Multiple opportunities to maximize and leverage branding.

Travel Mug Sponsor, $1500: MOFF logo on one side, your logo on the other. A minimum of 144 travel mugs
will be printed with one given to all filmmakers in attendance.

=== Exclusive branding for one of four 60-90 minute blocks of short films. Film
i selections and schedules won’t be finalized until June, but early funding partners will have first choice of venue
and films. Logo/pre-roll on event teaser (used in promotion on digital and social platforms); name included
on all screening block promotions (web, calendar listings, social, email newsletter); branded 30-second preroll
video to be played directly before the screening; on-site exhibition table location (if desired); spreadsheet with
all attendee emails who participate in raffle; banner; opportunity to address the crowd.

Logo in lower-right corner of official MOFF 2020 recap video to “premiere” at the
VIP/filmmaker brunch on Sunday morning.

6 Official photography, $1,250: Logo on 100 photos from the event uploaded and shared on MOFF social
platforms and by attendees.

=22 Feature Screening Block, $1000: Exclusive branding for one of three 60-90 minute feature films. Film
i selections and schedules won’t be finalized until June, but early funding partners will have first choice of venue
and films. Logo/pre-roll on event teaser (used in promotion on digital and social platforms); name included
on all screening block promotions (web, calendar listings, social, email newsletter); branded 30-second preroll
video to be played directly before the screening; on-site exhibition table location (if desired); spreadsheet with
all attendee emails who participate in raffle; banner; opportunity to address the crowd. [SOLD to ReVision
Energy and Black Bear Energy; ONE available]

= This trailer will be everywhere MOFF is for both the Portland
v 124 kickoff and the MOFF Tour of Maine. Have your logo listed and go on the road with MOFF!

Exclusive branding on all related marketing materials and on-site at the event.
Multiple opportunities to interact with guests and maximize brand visibility. Possibility to speak, raffle or
giveaway prizes and product, and space to host a vendor booth or misc. brand experience.
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Join MOFF on a 10-stop tour of Maine with all the benefits listed on the next
page (Note: this is included for all funding partners who fund more than $1000)

Got a different idea for your brand to stand out at MOFF? Let’s talk!

i/ AEMAINE \ The Maine Outdoor Film Festival - 123 Free St. Suite 200 Portland, ME 04101
Hin restun. b (207) 672-3344 - moff@maineoutdoorfilmfestival.com - maineoutdoorfilmfestival.com



